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https://en.wikipedia.org/wiki/en:Creative_Commons
https://creativecommons.org/publicdomain/zero/1.0/deed.en
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So what....
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listening
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Artificial Intelligence

Machine Learning

Deep Learning

The subset of machine learning
composed of algorithms that permit
software to train itself to perform tasks,
like speech and image recognition, by
exposing multilayered neural networks to
vast amounts of data.

A subset of Al that
includes abstruse
statistical techniques
that enable machines
to improve at tasks
with experience. The
category includes
deep learning

Any technique that
enables computers
to mimic human
intelligence, using
logic, if-then rules,
decision trees, and
machine learning
(includingdeep
learning)
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platform
scheme

Anti food
waste

thermostat

Al Engage— Perceived

Al Risks

Direct effect

P
-0.273

-0.273
-0.273

-0.273

P
(2-tailed)

<0.001***
<0.001***
<0.001***

<0.001***

Perceived Al Risks

—Data privacy
concern

Direct
effect

1.445
1.445
1.445

1.445

P
(2-tailed)

<0.001***
<0.001***
<0.001***

<0.001***

Indirect

effect
0.000

0.000
0.000

0.000

P
(2-tailed)

0.004**
<0.001***
0.006**

<0.001***

95% Cl

Low

0.000

0.000

0.000

0.000

High
0.001
0.001
0.001

0.001

Data privacy

Conclusion Direct
effect
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mediation L
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mediation
Full 5 001

meadiation
Fl 0.000

mediation

Data privacy concern — Data protection— Usage | concern — Usag

P
(2-
tailed)

0.620
0.029*
0.462

0.837



P2P retail platform
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Data privacy concern
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SI Fig. 1. Structural equation model showing the direct and indirect effects of data privacy concern, perceived data collected and relative advantage on
usage propensity. Numbers adjacent to the arrows are path coefficients and indicative of the effect size of the relationship. Dashed lines indicate non-significant
relationships. *P<0.05, **P<0.01 and ***P=<0.001. R? represents the proportion of variance explained by the relations in the path model



Perceived Al nisks

o

O 1G***

Diata privacy concermns

Data protection behaviours

L 10***

Al application usage




Table 5. Responses to survey questions on Al perceptions

Our results — 2024

Survey questions on Al perceptions N=1981
Al risks and benefits ~ More risks than benefits 36%
More benefits than risks 18%
Equal benefits and risks 46%
AT will benefit you ) all 36%
Male 39%
16-29 years old 50%
Degree or equivalent 44%
Positive impacts of Al Improve healthcare 36%
Shopping experiences 35%
Access to learning or education 32%
Make job easier® 36%
No positive impacts 28%
Negative impacts of Al Use of personal data without consent 72%
Difficult to identify fake news or misinformation 68%
Increased chance of experiencing cyber crime 51%
Put job at risk* 35%

*amongst respondents in employment



Food Mobility Retail

Home

Total users Decreased or
(current and  stopped in past

@ Decreased usage No change Increased usage  @Discontinued past year Discontinued >1yr Never done past) year
N % of users
(current and past)
Online small retailers |G 7777777 1608 47.4%
P2P retail | V7777777 1586 42.9%
Online large retailers || V7 2025 42.7%
Bike share scheme [l W ZZZ 374 54.5%
Ride sharing | V2% 609 55.5%
P2P car sharing [} 247 59.1%
Carclubs |l "EZZ 312 57.1%
11thhour | 635 46.3%
Mealkits [ W 735 46.1%
Online meal delivery || NN V7777777 1504 56.7%
Online grocery shopping || NG 77777777 1455 44.2%
Shift time of energy use | NG T 1151 32.0%
Leam how to reduce energy use || V777777 1690 31.1%
Learn about energy use || v 1541 33.1%
Smart thermostat || NG Wz 744 37.4%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

% of survey sample n=2078
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